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The Ask

To position Princess® as the official cruise line of the
“Summer of Love” in 2024.



Gen X

41-56-year-olds
Financially stable
Appreciates personable marketing
Values reviews
Latchkey generation
Nostalgic
Brand loyal
Values work-life balance
Experienced economic crises

Resilient



Princess is a cruise line that offers unforgettable experiences
and a place to rekindle romance without the stressors of
everyday life.



Research



Generation X was the first generation to

witness their parents’ divorce.



For 80% of couples who get separated or divorced, the

most common reason they give for why things didn’t work

out is growing apart.



Once they say “l do,” Gen X tends to stick with it.

70% of Gen Xers are married today.

Most want to be married, and they stay married longer than
baby boomers did.
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73%

of Gen Xers consider themselves romantic.



While Gen Xers love to love, marriage is hard work — which they don't
mind. Keeping that spark alive is what has kept them together for so

long.



And sometimes life does get in the way.
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After raising kids, building a career and going

through the stages of life, romance can become

more of a challenge.



And Princess Cruises wants
to help reignite that spark.



thoare,



Searching for Your Spark?

Grab your partner and your treasure map and dive into a deeper kind of love.
Princess Cruises wants to Spark that love in your life.

Bring your perfect match and let the sparks fly with Princess Cruises.
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SWEEPSTAKES

B2 cruises - Cruise Vacations -7 %+ )

C @ princess.com G o w T RO o i

%PR]NCESS S Special OffersSign Up 4 Cruise Deals & Login | Regis

PlanaCruise OnBoard OurShips Destinations Bocked Guests Help Sweetheart Sweepstakes

tHE 2pSTk

weelheart Sweepstak

Locking for your next adventure? Set sail on an adventure with the one who anchors you. Enter
for a chance to win to reignite the spark between you and your special scmeone. We have
curated two all-expense-paid romantic cruises for two special couples, each tailored to suit

different interests — from adventure junkies to art enthusiasts. Whether you want to go bungee

jumping or exploring the museums of Europe, we've got you covered,

So what are you waiting for? Share your email and your love story for a chance to create more
memories that will last a lifetime.




SWEEPSTAKES
SOCIAL

& facebook.com

Princess Cruises's post

@ Princess Cruises & 1)

Share your love story and enter now to
create unforgettable memories with your
special someone. Visit the link in our bio

for more details and get ready for sparks.
to fly. #CruiseGiveaway #XMarksTheS-

park #PrincessCruise #RomanticGetaway
#AdventureAwaits

<

PRINCESSCRUISES

@ princesscruises @

Posts Follow

W

Liked by thesailor_16 and others

princesscruises Share your love story and enter now to
create unforgettable memories with your special someone.
Visit the link in our bio for more details and get ready for
sparks to fly. #CruiseGiveaway #XMarksTheSpark #Princess-
Cruise #RomanticGetaway #AdventureAwaits

View all 33 comments

® 0
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& Wordle

STATISTICS

8

Played

100

Win %
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Browse Cruises

Your Wordlebot analysis is ready.

®

E,l % Log In or create a free account to link your stats,

@ Play Today's Spelling Bee »

# nytimes.com
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MAIL PACKAGE
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Thank you for ing Pr Crui

We are beyond thrilled to host your voyage.

In this treasure box, we have provided you with some gems to spark your flame.
First, your medallion devices. With these pieces of gold, you and your significant
other can journey around our ship, discovering all of the hidden treasures we have
to offer.

Next, we have supplied you with the Princess Cruises Card Game. Our game is
designed to curate a deep, meaningful connection between the players, along
with some great laughs.

And finally...

Get ready to enjoy that first-date feeling all over again.
When our ship sets sail, your sparks will fly.

Sea you soon,
Princess Cruises
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INTERACTIVE
HULU ADS

13\ Advertisement

What is your love language?

i' a &1
When they get your back
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aly

When they carry your luggage
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SOCIAL
MEDIA

Q, Princess Cruises

Home Videos Photos About Community Eve

Comment

@ Princess Cruises @
1 Q

Set sail with the one who anchors you. Fuel your frame with one
of our cruise packages! #XMarksTheSpark #FuelYourFrame

WHAT TRIP WOULD FILL YOUR

SPARK?

European adventure

Cruise the Bahamas

) Commen

@ Princess Cruises @
d-Q

Spend koala-ty time with the ones you love, & ZAustralia

Greece Getaway

s #ComeFeelTheLove #lLove

5 Send message

Watch
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Thank You
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