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5 clients.

3 print ads and one extension each.

3 add-on executions. 

SCOPE



CLIENTS

01

Networks
Paramount+

02

Household
CoolHaus

03

Durable
Vespa

04

Tech
Crosley



PARAMOUNT+



ENJOY THE VIEW.
Positions streaming Paramount+ as viewers’ payoff after 

conquering the everyday challenges they face. 



A series of three 
traditional print ads. 

PRINT

An out-of-home 
guerilla style 

marketing execution.

GUERILLA

CAMPAIGN 
DELIVERABLES



01

TARGET: 18-24 year-old consumers
—————
Paramount mountain as the daily 
struggle consumers face

‘The view’ as the consumers’ favorite 
shows
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GUERILLA



GUERILLA



COOLHAUS



POSTCARD-WORTHY PINTS
A travel-inspired campaign that positions Coolhaus’ 
flavors as something to write home about. National 

treasures, really.



A series of three 
traditional print ads. 

PRINT

A social media 
giveaway.

DIGITAL

CAMPAIGN 
DELIVERABLES



Custom in-store 
display freezer.

POINT OF PURCHASE

Stickers and physical 
postcards.

MERCHANDISE

CAMPAIGN 
DELIVERABLES



01

4x6 on cardstock, perforated to be removed 
and sent as a normal postcard



02 A place for the 
stamp!



03



DIGITAL



POINT OF PURCHASE

Custom National 
Parks themed cooler 
display



MERCHANDISE

“Our postcard worthy pints are a 
classic just as beloved as our 

parks. Now, enjoying Coolhaus 
will help ensure that others can 
enjoy National Parks for years to 

come. Learn more about our 
partnership at cool.haus/parks.”



VESPA



RECHARGE YOUR RIDE.
Positions the Vespa Elettrica as the sophisticated 

upgrade of your childhood bike. 



A series of three 
traditional print ads. 

PRINT

30-second video spot 
for YouTube.

VIDEO

CAMPAIGN 
DELIVERABLES



01



02



03



VIDEO



CROSLEY
This could be the part of the 
presentation where you can 

introduce yourself



LONG LIVE SOUND.
This campaign emphasizes Crosley’s knack for giving new 

life to old favorites with their modern record players.



A series of three 
traditional print ads. 

PRINT

Collaboration with 
Vinyl Moon Co. 

SOCIAL

CAMPAIGN 
DELIVERABLES



Record recycling 
program.

CAUSE MARKETING

Custom Spotify playlists 
with warm vinyl filtering 

on each track.

DIGITAL

CAMPAIGN 
DELIVERABLES



01

Revisiting iconic eras in music

Creating time capsules of 
forgotten items from the past. 

Positioning Crosley record players 
as the solution to ensure old 
music isn’t lost.
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SOCIAL

Website banner ad directing customers to Vinyl Moon Co. website to learn more.



SOCIAL

Crosley and Vinyl Moon are teaming up to 
take your record collection to the next 
level. For one month only, subscribers can 
customize their tracklist and cover art to 
create a mixtape of their favorite memories 
or even a gift that truly speaks for itself. 
Click the link in our bio to get started today. 
#LongLiveSound

Social post for the Crosley x Vinyl Moon collab

https://docs.google.com/file/d/1UxCO3fDIjHZf-CpwZ5vOBW106zIC1sVZ/preview
https://drive.google.com/file/d/1L59As7-mpNpBuRF9SWTGwlNt2mu79z3w/view?usp=share_link


CAUSE MARKETING

Landing page: includes a map for consumers to find nearby drop off locations and shop the Replay.



CAUSE MARKETING

The Replay: a limited edition record player encased in recycled vinyl.



CAUSE MARKETING



DIGITAL: SPOTIFY

Landing Page: directing shoppers to Spotify to 
explore vinyl filtered playlists

Social media post 
promoting the collab.

https://docs.google.com/file/d/1nXGC8wSz_3EaQANsg7pdkhp3iI9sn--x/preview
https://drive.google.com/file/d/1tj5oajJRW7mr5qtZlZDOcWbnqVmEsvCC/view?usp=share_link


DIGITAL: SPOTIFY



THANKS.


